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EDUCATION

2017 Ph.D., Business Administration, Information technology, Georgia State University, USA

2017 Ph.D., Business Administration, Information technology, University of Paris Dauphine, France

RESEARCH INTERESTS

 Artificial Intelligence , Collective action and use of social media , Cybersecurity & Privacy, Misinformation & Disinformation

PROFESSIONAL EXPERIENCE

ACADEMIC:

2018  -  Present Assistant Professor in MIS, IÉSEG School of Management, France

INTELLECTUAL CONTRIBUTIONS

Papers in refereed journals

Published

Abdalla Mikhaeil C., Baskerville R., (2024), Explaining Online Conspiracy Theory Radicalization: A second-order affordance
for identity-driven escalation, Information Systems Journal, 34(3), pp. 711–735

Abdalla  Mikhaeil  C.,  James  T.,  (2023),  Examining  the  Case  of  French  Hesitancy  Toward  IDaaS  Solutions:  Technical  and
Social  Contextual  Factors  of  the  Organizational  IDaaS Privacy  Calculus,  Information  and  Management,  60(4),  pp.  103779

Abdalla  Mikhaeil  C.,  Baskerville  R.,  (2019),  Using  Semiotics  to  Analyze  Representational  Complexity  in  Social  Media,
Information  and  Organization,  29(4),  pp.  100271

Robey  D.,  Abdalla  Mikhaeil  C.,  (2016),  Déjà  Vu  or  Art  Nouveau  ?  A  Comment  on  Demetis  and  Lee’s  “Crafting  Theory  to
Satisfy  the  Requirements  of  Systems  Science,  Information  and  Organization,  26(4),  pp.  127-130

Forthcoming

Abdalla  Mikhaeil  C.,  Robey  D.,  (2024),  When is  enough enough? A critical  assessment  of  data  adequacy  in  IS  qualitative
research,  Information  and Organization,  34(4),  pp.  100540

Communications in refereed conferences

International
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Bensouda Y., James T., Abdalla Mikhaeil C., (2021), Emotion and Information Disclosure on Social Media DSI, Online, USA

James  T.,  Abdalla  Mikhaeil  C.,  Ziegelmayer  J.,  (2020),  The  role  of  social  media  affordances  in  activating  normative  self-
presentation  behaviour  across  multiple  platforms  ECIS  2020,  Online,  Morocco

Joachim M., Abdalla Mikhaeil C., (2020), Being a Good Host: Transforming Value Creation Into Value Capture in Firm-Hosted
Online Community Academy of Management Annual Meeting, Vancouver, Canada

Benabid M., Abdalla Mikhaeil C., (2019), Vicarious Learning in a Digital Environment: A Case Study at a Big Four HICSS-52,
Grand Wailea, Hawaii, USA

Fisher  L.  H.,  Abdalla  Mikhaeil  C.,  (2019),  OFFERING  ACCOUNTS  OF  COMPLEX  IS-PHENOMENA:  TOWARDS  A
COMBINATION  OF  MECHANISTIC  PREDICTIONS  AND  GENERATIVE  EXPLANATIONS  ECIS,  Stockholm,  Sweden

Joachim M.,  Abdalla  Mikhaeil  C.,  (2019),  Out  of  control:  absorbing  external  uncertainty  with  firm-hosted  online  customers’
communities  14th  Organization  Studies  Simmer  Workshop,  Mykonos,  Greece

Abdalla  Mikhaeil  C.,  Baskerville  R.,  (2018),  The  Digital  Making  of  Real  Monsters:  The  Escalation  Process  of  Online
Commitment  to  an  Antisocial  Identity  IFIP8.2.,  San  Francisco,  USA

George  A.,  Abdalla  Mikhaeil  C.,  Boodraj  M.,  (2018),  Does  Internet  create  Healthier  Societies?  A  spatial  analysis  of  health
outcomes  and  Internet  access.  ICIS,  San  Francisco,  USA

Joachim M., Abdalla Mikhaeil C., (2018), Channeling strategic value of online customers’ communities SMS, Paris, France

Abdalla Mikhaeil C., Baskerville R., (2017), An Identity Driven Escalation of Commitment to Negative Spillovers ICIS, Seoul,
Korea

Abdalla Mikhaeil C., Baskerville R., (2016), Communication coupling in the installation of open collectives: the case of Tahrir
square EGOS, Naples, Italy

Abdalla  Mikhaeil  C.,  George  A.,  (2016),  Group  Decision  Making  in  OSS:  A  Dialectic  Perspective  on  Herding  AMCIS,  San
Diego,  USA

National

Joachim M.,  Abdalla  Mikhaeil  C.,  (2020),  From value  creation  to  value  capture:  making  the  most  out  of  firm-hosted  online
communities  AIMS 2020,  Online,  France

Joachim M., Abdalla Mikhaeil C., (2018), Channeling strategic value of online customers’ communities SFM, Paris, France

Abdalla  Mikhaeil  C.,  Aryal  A.,  (2016),  Mixing  Technologies,  Usages  and  Users:  A  Deleuzian  Approach  to  Analyzing
Organizations  as  an  Assemblage  AIM,  Lille,  France

Other conference and seminar presentations

International

Abdalla Mikhaeil C., Ologeanu-Taddei R., (2024), Generativity for Bad: Generative Chains of Disinformation on Social Media
European Conference in Information Systems, Paphos, Cyprus

Chapters in books

Published

Attour  A.,  Saidani  N.,  Abdalla  Mikhaeil  C.,  (2018),  Une vision  stratégique et  organisationnelle  du  rôle  des  technologies  de
l’information et de la communication dans les processus de gestion des connaissances, in: Walsh,I., Kalika, M. & Dominguez-
Pery(Eds.), LES GRANDS AUTEURS EN SYSTÈMES D’INFORMATION, 978-2-37687-130-9, EMS – Editions Management
et Société, Cormelles-le-Royal, chapter 22, pp. 441-468

Case studies

Abdalla Mikhaeil C., Marescaux E., (2020), Building power stations in the UK: A case of expatriate training and development,
The Case Centre, case study 420-0103-1, teaching note 420-0103-8
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PROFESSIONAL MEMBERSHIPS

Association for Information Systems (AIS)

EDITORIAL ACTIVITY

Reviewer in an academic journal

Journal of the AIS

M@n@gement

European Journal of Information Systems

Information & Organization

Journal of Management Information Systems

Information Systems Journal

MIS Quarterly

PROFESSIONAL SERVICE

Associate Editor in an academic conference

ECIS 2020

ECIS 2023

ICIS 2023

Reviewer for an academic conference

European Conference on Information Systems (ECIS)

International Conference on Information Systems (ICIS)
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